
IWSSH, 2019. 
http://www.ieti.net/iwssh/index.html       
DOI:10.6896/IETITSSH.201911_5.0010 
 

79 
 

An exploration of mother tongue teaching in Chinese mainland universities in the new media 

environment 

Bingjie Wu 1, a, Junfang Dong2, b 

1 General Education Research Center, Wuhan Business University, 816 Dongfeng avenue, Wuhan 

economic and technological development zone, 430056, P.R.China 

2Research Department, Wuhan Business University, 816 Dongfeng avenue, Wuhan economic and 

technological development zone, 430056, P.R.China 

aunknown0607@163.com, b419185242@qq.com 

Keywords: New media; General education; Mother tongue teaching 

 

Abstract: With the development of science and technology, new media permeates every field of 

society at an amazing speed. New media influences the way people perceive the world with their 

own characteristics, which brings opportunities and challenges to the innovation of modern 

education technology. In the new media environment, the teaching of mother tongue in universities 

in mainland China should seize the opportunities, meet the challenges, and realize self-innovation by 

renewing teaching ideas and changing teaching methods. 

 

Modern technology changes with each passing day. Digital, network, mobile communication and 

other technologies develop rapidly. With the arrival of the new media era, people's way of life and 

thinking has been changed greatly. New media is penetrating into social politics, economy, culture 

and other fields at an amazing speed, quietly becoming an important part of everyone's study, work 

and life. Its development constantly enriches people's cognitive approach and brings thinking to the 

innovation of modern education technology. 

1. New Media and Its Characteristics 

While fully experiencing the changes brought to us by new media, people also pay more attention to 

new media itself and its development. Therefore, an accurate understanding of new media is 

particularly important. 

1.1 The definition of new media. "The term 'New media' comes from a 1967 commercial 

development plan by p. Gold mark, who was the director of the technology institute at CBS. Since 

then, E. Rostow, chairman of the President's special committee on communication policy of the 

United States, also used the term 'New Media' (1969) many times in the reports, which was 
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submitted to President Nixon. As a result, the term "new media" became popular in the United 

States and quickly spread around the world [1]. But "what is new media"? There are different 

opinions among insiders and scholars, and no consensus has been reached. 

Wired magazine defines new media as "the communication of all people to all people." 

UNESCO defines new media as: "a medium for information dissemination based on digital 

technology and carried by the Internet" [2]. 

Wang bin, secretary-general of the new media industry alliance of China, said, "new media is a kind 

of innovative media based on digital information technology and characterized by interactive 

communication." 

Professor Chengyu Xiong of Tsinghua University said, "the so-called new media, or digital media 

and network media, mainly refers to the sum of media that play the communication function on the 

basis of computer information processing technology and the Internet. It not only has the functions 

of traditional media such as newspaper, television and radio, but also has new features of interaction, 

instant extension and integration" [3]. 

Professor Wenbo Kuang of Renmin University of China regards digitalization and interactivity as 

the fundamental characteristics of new media. 

According to the above definition, we can easily know that the new media is not only a relative 

concept, but also a dynamic process. With the development of science and technology, new media 

will take on more forms and its definition will be constantly enriched and improved. 

1.2 Classification of new media. After summarizing, some scholars concluded that there were three 

typical types of new media in general: (1) Internet new media, (2) mobile phone new media, and (3) 

television new media [4]. Actually, as early as 2008, professor Wenbo Kuang had pointed out: “At 

present, new media mainly include network media, mobile media, network television and so on” [5]. 

So it can be seen that scholars hold relatively consistent opinions on the classification of new media. 

1.3 Characteristics of new media. Since the beginning of this century, with the popularization of the 

Internet and mobile communication, people are gradually familiar with new ways of information 

transmission such as websites, e-mail, QQ and mobile phone short messages. With the continuous 

progress of science and technology, new media forms such as blog, BBS, microblog, mobile 

newspaper, WeChat, live broadcast and short video emerge in endlessly. As the product of modern 

electronic information technology, new media shows its own characteristics in information 

communication. 
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(1) The subjects of information dissemination are diversified. In the new media environment, the 

subjects of information dissemination are no longer limited to authoritative organizations such as 

radios, televisions and newspapers. Everyone can collect, disseminate and receive information with 

the help of tools such as the Internet, computers and mobile phones. 

(2) The content of information dissemination is Rich and colorful. The content of information 

disseminated by new media include the political, economic and cultural aspects of the country, as 

well as the daily life, the thought and many other things of individuals. In short, from macro to 

micro, its content is various. 

(3) The modes of information dissemination are flexible and diverse. The development of science 

and technology has bred diversified information transmission modes of new media. It cannot only 

retain text and pictures used by traditional media, but also can retain the audio and video used by 

radio and television stations. And what’s more, it can organically integrate text, picture, audio and 

video into a multimedia information transmission mode. 

(4) The speed of information dissemination is rapid and timely. New media has completely 

subverted the speed of information dissemination of traditional media. It can transmit text, pictures, 

audio, video and other form of information to the receiver in a very short time, which means it can 

realize real-time information sharing. 

(5) The range of information dissemination extends greatly. The region often limits the 

dissemination of information through traditional media. In a certain period of time, the range of 

information dissemination is very limited. With the support of network technology, new media 

basically breaks through the regional restriction, and information can be spread to any place covered 

by the network. 

(6) Multi-layer interaction. New media has achieved a two-way flow of information, "original 

information and feedback information can be transmitted simultaneously" [6]. As one of the 

fundamental features of new media, this kind of interactivity also presents multi-level characteristics. 

It can be “the interaction of individuals; the interaction between individuals and groups; the 

interaction of groups; the interaction among individuals, groups and the public” [7].  

2. Mother tongue teaching in Chinese mainland universities in the new media environment 

New media, with its characteristics of openness, convenience, rapidity and interaction, has rapidly 

become the main way for social groups to obtain all kinds of information. The field of higher 

education, which is dominated by intellectuals and college students, is greatly influenced by new 

media. They are “the most cutting-edge and most active users”[8] of the new media. In the college, 
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most of teachers and students have smart phones, and almost everyone uses QQ, WeChat and 

various apps that can meet their own needs. Therefore, no matter for teachers or students, the 

influence of new media on higher education is comprehensive. As an important part of general 

education, mother tongue education in Chinese mainland universities has also been greatly 

influenced by the new media. 

The mother tongue education of universities is an education for the application of mother tongue 

(spoken and written), mother tongue literature and other aspects for college students, which is 

mainly presented in the form of oral expression, writing, native literature and other courses in the 

general education curriculum system. The arrival of new media era not only provides college 

students with new ways to understand the world and acquire knowledge, but also provides new ideas 

and methods for the teaching of mother tongue in universities. However, with the change of 

teaching methods, the problems brought by it have become increasingly prominent. How to make 

good use of the double-edged sword of new media in teaching is a question worthy of further 

exploration. 

2.1 The situation of mother tongue teaching in Chinese mainland universities.  

In order to further promote the optimization of the talent structure, the Chinese government clearly 

points out in the Thirteenth Five-Year Plan for the Development of National Education that it is 

necessary to actively explore the mode of talent training that combines general education with 

professional education. The role of general education in promoting the growth of college students 

has received more and more attention. As an integral part of the general education curriculum 

system, mother tongue teaching in Chinese mainland universities is faced with the following 

situation: 

(1) The curriculum of mother tongue education is not comprehensive. Native Literature is a very 

important course of mother tongue education, which plays a decisive role in cultivating students' 

humanistic qualities. But we cannot consider the native literature courses as the whole mother 

tongue education curriculum system. For contemporary college students, good oral expression and 

writing skills are indispensable tools in their study, life and work. Therefore, oral expression and 

writing in their mother tongue should also be an indispensable part of mother tongue education in 

universities. 

(2) Classroom teaching is still based on traditional methods. Although the mother tongue courses are 

mostly taught with PPT, the integration of teaching content and audio or video is often not sufficient. 

The teaching process is mostly a three-step form of telling, listening and doing exercises. The 

teaching effect is generally lower than expected. 
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(3) Students are not very interested in the courses. In the employment-oriented environment, 

professional education is very important in colleges. Most of students lack awareness of the 

importance of mother tongue courses, and they think professional courses are more important. So 

students generally have low interest in mother tongue courses. 

2.2 The positive influence of new media on mother tongue teaching in Chinese mainland 

universities.  

(1) Brought a brand-new teaching concept. Mother tongue teaching not only requires teachers to 

teach theoretical knowledge, but also requires students to practice it on the basis of understanding 

and turn it into internal qualities and practical tools. This means teachers have to fully mobilize 

students' interest in learning and let them learn independently. Traditional teaching mode is difficult 

to fully mobilize the learning interest of the whole class. In class, many students unable to 

concentrate for a long time，and they are easily influenced by mobile phone which is more 

attractive. But the MOOC, various online teaching platforms, and the flipped classroom, which are 

the products of new teaching concepts in the era of new media, greatly increased the interest of 

students. 

(2) Provided massive teaching resources. New media era is the era of information explosion. It 

offers a vast amounts of resources, such as learning website, BBS, WeChat, short video, live 

broadcast and professional APPs, for the mother tongue teaching. It can provide us with all kinds of 

materials needed for study anywhere and anytime. The materials can be the basic knowledge of 

mother tongue, the exam review material you are looking at, and the information related to native 

literature, oral expression, writing you are interested in. All in all, these resources greatly expand the 

amount of information transferred by traditional teaching, and it is very convenient for students to 

obtain it with the help of mobile phones, computers and the Internet.  

(3) Provided various teaching methods. Thanks to the rapid development of information technology 

in the new media era, mother tongue teaching can better combine text, pictures, audio and video in 

the classroom to truly realize multimedia teaching. In addition, we can also use the computer and 

mobile phone to realize seamless connection between online and offline classroom teaching. 

Whether it is offline questioning, online answering, or analyzing students' questions through big 

data, they all greatly enhance the interest of teaching. The flexible and diverse teaching methods 

enrich the teaching content, arouse the interest of learning and improve the teaching efficiency. 

(4) Realized real-time teaching interaction. With the widespread application of new media, the 

communication between teachers and students is no longer limited by time and space. Real-time 

interaction can be realized in both the classroom and dormitory. In class, teaching is conducted in a 
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face-to-face manner, but after class, with the help of new media tools such as computers and mobile 

phones, teachers and students can discuss and answer questions in any place covered by the network. 

Many students communicate with teachers through QQ, WeChat and online course platform after 

class, which can be in the form of text, voice or even video. The application of new media has 

effectively expanded the scope of mother tongue teaching in space and time. 

2.3 Challenges brought by new media to mother tongue teaching in Chinese mainland 

universities.  

The arrival of the new media era is both an opportunity and a challenge. It not only brings 

convenience to the teaching of mother tongue in universities, but also shows a series of problems. 

(1) For teachers who undertake mother tongue courses in universities, should have solid professional 

knowledge. And they also have to accept new things rapidly, master new technologies quickly and 

use new methods skillfully. All this will become new challenges for them. 

(2) The teaching resources from Internet are intermingled, and the quality is not easy to distinguish. 

It's very easy to upload information to the Internet, so the number of information is large. Facing 

abundant network resources, both teachers and students need to spend a lot of time eliminating the 

false and the true. 

(3) Fragmentation and superficialization of information hinder deep reading and thinking [9]. The 

new media brings vivid images and rich pictures, which changes the way we perceive the world and 

the way we acquire knowledge. 

3. Suggestions on the development of mother tongue teaching in Chinese mainland universities 

in the new media environment 

3.1 Teachers who undertake mother tongue courses in universities should always go ahead of 

students. 

In the new media era, they need to try all kinds of new applications and products boldly, and 

understand their forms, functions and audiences. Then apply the best one into their own teaching, so 

as to constantly improve the teaching quality. 

3.2 In the face of the "teaching resources" with varying degrees of quality, teachers should be the 

"filter" of information, and filter out real, reliable and high-quality teaching resources for students 

by using their professional knowledge. 
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3.3 In the face of fragmented information, teachers should guide students to find out interesting 

points from the "fragments". Ask students to think and do some research from their own "interesting 

points", and finally form a complete knowledge system. 
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